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Mavemotnuioakn
Eknaidsuon

2014

Alsaktoptkd oto Mdpketivyk & Emikowwvia (Mapketivyk Yrinpeowwv/Touplotikd MAPKETIVYK), OLKOVOUIKO
Naveruotipo ABnvwv (AZOEE)

Exmovnon Awdaktopikng AtatplBig pe Bua:"lcopponnuévog NpooavatoAlopdg otnv Ayopd: Evvololoyikn
Anocadnvion, Epnelpikn Tekunpiwon kat Enidpacn otnv Opyavwotakf Anodoon otov KAddo twv

Yrninpeowwv" | Asiypa: dvw twv 2.200 epwTWUEVWY Ot Tieplocotepa aro 100 city kat resortéevodoxeia otnv
EMGSa [SLe€aywyn €peuvag pe Tnv unootrpLen tou IETE] Link1 | Link 2

2004

Metantuxlako AimAwpa Eldikevong otnv Opydvwon & Atoiknon Emixelpnoswv (MBA), OwkovopLko
Navermotripo ABnvwv (AZOEE) / BaBuog Mruyiouv: 8,43

Authwpatikn Epyaocia (Thesis) pe Bpa: «Touplopdg otnv EAAGSa: Epeuva Ikavomoinong amno tnv Mowotnta
Yninpeowwv & E€eAitelg» (Babuodg: 9,5) Link

2002

TuAua Emyelpnotakng Epeuvag & Mapketivyk (vuv MApkeTvyk & Erikowvwviog), OLkovouLko
Navermotipo ABnvwv (AZOEE) / BaBuog Mruyiouv: 8,41

TWNTIKEG
Awakpioeig /
Yrnotpodieg

2003

Alatpnpatiko Metamtuyiakd Mpoypappa Zmoudwv MBA Owkovoutkou Mav/piouv ABnvwv (AZOEE): Yndtpodog
ylo Aplotn eniboon oTIg UETOMTUXLOKEG OTIOUSEG

2001-2002

16pupa Mlrewpyiou XaAkiomoudou: untdtpodog yla dplotn enidoon ota téooepa (4) £tn mpontuxlakig doitnong

1996-1998

Ynoupyeio EBvikng Matdelag kat Opnokeupdtwy —16pupa Kpatikwy Yrotpoduwv: unotpodog yia eniboon
ot avtioTolyeg taelg tou Aukeiou

1994-1998

Tuuntikég Slakpioelg yia tnv enidoon ota avtiotolyo SLadoxkd oXoAlKA £Tn

Zéveg Nwooseg

AyyAwka: Certificate of Proficiency in English (Michigan)
FaAAwka: Sorbonne 2
ItaAwka: CertificatoSuperiore (votazione: Ottimo)

KwéQwka: HSK2
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Assiouras, |., Giannopoulos, A., Mavragani, E., and Buhalis, D. (2024). “Virtual Reality and Mental Imagery
Towards Travel Inspiration and Visit Intention”, International Journal of Tourism Research, Under Review.

Assiouras, |., Mavragani, E., Giannopoulos, A., and Buhalis, D. (2024). “Virtual Reality facilitated Travel
Inspiration: The role of Pleasure and Arousal”, Current Issues in Tourism, Under Review.
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Assiouras, |. Giannopoulos, A., and Mavragani, E. (2024)., “Novelty of Virtual Reality Experience and Reuse
Intentions: The Mediating Role of Travel Inspiration”, Tourism Review, Under Review.

Mavragani E., Pantazi, A., Giannopoulos, A., and Giakoumaki, C. (2024). “Online Travel Inspiration in the
Covid-19 era: empirical research on the #GreeceFromHome initiative”. Journal of Tourism, Heritage &
Services Marketing, Under Review.

Assiouras, ., Skourtis, G., Giannopoulos, A., Buhalis, D, and Karaosmanoglu, E. (2023). "Testing the
relationship between value co-creation, perceived justice and guests’ enjoyment". Current Issues in Tourism,
26(4), 587-602. (https://doi.org/10.1080/13683500.2022.2030680)

Giannopoulos, A., Livas, C., Simeli I., and Achlada, C. (2022). "Is destination image instagrammable? Visit
intentions and value co-creation through social media content". International Journal of Technology
Marketing, 16(4), 349-369. (https://doi.org/10.1504/1J)TMKT.2022.126272)

Giannopoulos, A., Skourtis, G., and Piha, L. (2021). "Destination branding and co-creation: a service ecosystem
perspective". Journal of Product Brand & Management, 30(1), 148-166. (https://dx.doi.org/10.1108/JPBM-
08-2019-2504)

Giannopoulos, A., Skourtis, G., Kalliga, A., Dontas, D., Paschalidis, D., (2020). "Co-creating high-value
hospitality services in the tourism ecosystem: towards a paradigm shift?". Journal of Tourism, Heritage &
Services Marketing, 6(2), 3-8. (https://dx.doi.org/10.5281/zenodo.3822065)

Assiouras, ., Skourtis, G., Giannopoulos, A., Buhalis, D, and Koniordos, M. (2019). "Value Co-Creation and
Customer Citizenship Behavior". Annals of Tourism Research, 78, 102742.
(https://doi.org/10.1016/j.annals.2019.102742)

Assiouras, ., Skourtis, G., Koniordos, M., and Giannopoulos, A.A. (2015). “Segmenting East Asian tourists to
Greece by travel motivation”. Asia Pacific Journal of Tourism Research, 20(12), 1389-1410.
(https://doi.org/10.1080/10941665.2014.982140)

Kladou, S., Giannopoulos, A.A., and Mavragani, E.P. (2015). “Destination brand equity research from 2001 to
2012”. Tourism Analysis, 20(2), 189-200. (https://doi.org/10.3727/108354215X14265319207399)

Kladou, S., Giannopoulos, A.A., and Assiouras, |. (2014). “Matching tourism type and destination image
perceptions in a country context”. Journal of Place Management and Development, 7(2), 141-152.
(https://doi.org/10.1108/JPMD-11-2013-0024)

Avlonitis, G.J., and Giannopoulos, A.A. (2012). “Balanced Market Orientation: Qualitative Findings on a Fragile
Equilibrium”. Managing Service Quality: An International Journal, 22(6), 565-579.
(https://doi.org/10.1108/09604521211287543)

Giannopoulos, A. A., and Mavragani, E. P. (2011). “Traveling through the Web: A first step toward a
comparative analysis of European National Tourism Websites”. Journal of Hospitality Marketing &
Management 20(7), 718-739. (https://doi.org/10.1080/19368623.2011.577706)

EMLOTNUOVIKA
Erupédeia
SUYYPOUUATWV

Reynolds D., Rahman 1., Barrows C. (2024). “Atoiknon ®W\ogeviag”’, Broken Hill Publishers Ltd, ISBN 978-992-
575-772-5

Keddahawa o
Aebvn
ETLOTNUOVIKA
BiBAia

Kladou S., Psimouli M., Skourtis G., Giannopoulos A., Eskitark N.H. (2021). "Shedding Light Upon the
Shadows:Exploring the link between country destination image and dark tourism". In Goodfellow Publishers
(eds) "Tourism Dynamics: New Perspectives and Changing Directions".
(https://doi.org/10.23912/9781911635932-4939)

Salamoura M., Giannopoulos A., and Moumouri F. (2020). "Tourists’ Perceptions and Intended Behavior
Thanks to Celebrity Endorsement: Antetokounmpo Invites You to Santorini with Aegean Airlines". In: Kavoura
A., Kefallonitis E., Theodoridis P. (eds) "Strategic Innovative Marketing and Tourism". Springer Proceedings in
Business and Economics. Springer, Cham. (https://doi.org/10.1007/978-3-030-36126-6_96)
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Anpooleoelg oe 1) Mavragani, E., Assiouras, I., Giannopoulos, A. and Buhalis, D., “VR-facilitated Travel Inspiration: The role of

MpakTika
Aebvav
Juvebpiwv
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Pleasure and Arousal”, 53" EMAC Annual Conference, Bucharest, Romania, 28-31/05/2024.

2) Assiouras, I., Buhalis, D., Giannopoulos, A., and Mavragani, E., “Virtual Reality and Travel Inspiration”, 2024
AMS 49th Annual Conference, Coral Gables, Florida, 22-24/05/2024.

3) Giakoumaki, C., Mavragani, E., Giannopoulos, A., and Pantazi, A., “Online travel inspiration under the
influence of Covid-19 consumer perception of risk: investigating antecedents and consequences”, 2023
AMA Winter Academic Conference, Virtual 6/02/2023 | Nashville 10-12/02/2023.

4) Skourtis, G, Giannopoulos, A., Chatzigeorgiou, C., and Simeli, I., “Co-creating agritourism activities to
support local development: an examination of their health-related consequences in the COVID-19 era”,
ICOHEMA 2022: Current trends in Strategic Health Management, Leadership and Business Intelligence,
International Hellenic University, Greece, 18-20/03/2022.

5) Skourtis, G, Giannopoulos, A., Chatzigeorgiou, C., and Simeli, I., “Healthcare workers and resource
integration: when healthcare professionals co-create/co-destroy value with patients”, ICOHEMA 2022:
Current trends in Strategic Health Management, Leadership and Business Intelligence, International
Hellenic University, Greece, 18-20/03/2022.

6) Giannopoulos, A., Giakoumaki, C., Pantazi, A., Assiouras, I., Mavragani, E., and Skourtis, G., “Online Travel
Inspiration in an unstable world: Balancing Risks and Desires in the Covid-19 era”, TOURMAN 2021: 4th
International Scientific Conference: Restarting tourism, travel and hospitality: The day after, International
Hellenic University, Greece, 21-23/05/2021.

7) Giannopoulos, A,, Livas, C., and Achlada C., “Is destination image instagrammable? Co-creating value
through Social Media Content”, TOURMAN 2021: 4th International Scientific Conference: Restarting
tourism, travel and hospitality: The day after, International Hellenic University, Greece, 21-23/05/2021.

8) Kalliga, A., Giannopoulos, A., and Skoultsos, S., “The effect of value co-creation on virtual tourism
experience and destination image in a cultural heritage context: the case of Rhodes”, TOURMAN 2019: 3rd
International Scientific Conference: Tourism, travel and hospitalityatcrossroads: The wayahead,
International Hellenic University, Thessaloniki, Greece, 24-27 October 2019.

9) Salamoura, M., Giannopoulos, A., and Moumouri, F., “Tourists' perceptions and intended behavior thanks
to celebrity endorsement: Antetokounmpo invites you to Santorini with Aegean Airlines”, ICSIMAT 2019,
International Conference on Strategic Innovative Marketing and Tourism, University of West Attica, Chios
and Mytilene islands, Greece, 17-21 July 2019.

10) Andriopoulou, M., Skourtis, G., Giannopoulos, A., Strapchuk, S., and Koniordos, M., "Understanding value
co-destruction in tourism service ecosystem",11th International Scientific Conference, Science and Higher
Education in Function of Sustainable Development — SED, College of Applied Sciences UZice, Drvengrad,
Mecavnik, Serbia, 24-25 May 2019.

11)Bounias, C., and Giannopoulos, A., "The effects of residents’ perceptions of tourism development and
overall life satisfaction on value co-creation: a study in progress on the Hellinikon Project"”, TTRA 2019
Europe Chapter Conference, Bournemouth University, Bournemouth, United Kingdom, 8-10 April 2019.

12)Kalliga, A., Giannopoulos, A., and Skoultsos, S., "Exploring the effect of value co-creation on virtual tourism
experience in a cultural heritage context: the case of Rhodes - a work in progress", TTRA 2019 Europe
Chapter Conference, Bournemouth University, Bournemouth, United Kingdom, 8-10 April 2019.

13) Giannopoulos, A., and Skourtis, G., "En route to the travel service ecosystem: welcomers and travellers on
the world map", TOURMAN 2018: 2nd International Scientific Conference: In search of excellence in
tourism, travel and hospitality, ATEI of Thessaloniki, Rhodes, Greece, 25-28 October 2018.

14) Andriopoulou, A.,Skourtis, G., and Giannopoulos, A.,"An investigation of the effect of website performance
on value co-creation! The mediating role of emotions", TOURMAN 2018: 2nd International Scientific
Conference: In search of excellence in tourism, travel and hospitality, Alexander Technological Educational
Institute of Thessaloniki, Rhodes, Greece, 25-28 October 2018.

15)Kalliga, A.,Dontas, D., Paschalidis, D., Giannopoulos, A.,Skourtis, G., and Sarikas, K., "Welcome to Rhodes!
An empirical study on high-value hospitality services based on the institutional theory", TOURMAN 2018:
2nd International Scientific Conference: In search of excellence in tourism, travel and hospitality, ATEI of
Thessaloniki, Rhodes, Greece, 25-28 October 2018.

16) Papadis, V., Andriopoulou, A., Skourtis, G., Assiouras, J., and Giannopoulos, A.,"From service failure in
restaurants to post-recovery behavioural intentions: the role of psychological needs", TOURMAN 2018: 2nd
International Scientific Conference: In search of excellence in tourism, travel and hospitality, Alexander
Technological Educational Institute of Thessaloniki, Rhodes, Greece, 25-28 October 2018.

17) Giannopoulos, A., Kapareliotis, I, and Psimouli, M., "Patriotism: an umbrella construct for city branding and
sport events", 9th EMAC Regional Conference, University of Economics, Prague, Czech Republic, 12-14
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September 2018.

18) Giannopoulou, F., and Giannopoulos, A., “Strategies for Crisis Preparedness of Tourism Destinations: the
case of Kos earthquake”, 6th International Conference on Contemporary Marketing Issues, Alexander
Technological Educational Institute of Thessaloniki, Manchester Metropolitan University supported by the
Greek Marketing Academy, Athens, Greece, 27-29 June 2018.

19) Assiouras, |., Skourtis, G., Giannopoulos, A. and Koniordos, “The Effect of Value Co-Creation on Customer
Citizenship Behaviour in the hospitality context”, 47th EMAC Annual Conference, Glasgow, United Kingdom,
29 May — 1 June 2018.

20) Bekyras, A.S., and Giannopoulos, A., “One picture, a thousand words — an empirical investigation of
destination image from the perspective of tourists and other tourism stakeholders: the case of
Monemvasia”, International Conference on Business & Economics of the Hellenic Open University 2018,
Athens, Greece, 11-12 May 2018.

21)Giannopoulos, A.A., Piha, L.P. and Pappa, E., “Destination Branding Effectiveness: the case of France and
Greece”, 4th International Conference on Contemporary Marketing Issues, Alexander Technological
Educational Institute of Thessaloniki, Manchester Metropolitan University supported by the Greek
Marketing Academy, Heraklion, Crete, Greece, 22-24 June 2016.

22)Giannopoulos, A.A., and Avlonitis, G.J., "In search of balanced market orientation: internal marketing,
external marketing and the role of culture in the tourism sector", 2014 Global Marketing Conference
'Bridging Asia and the World: Globalization of Marketing & Management Theory and Practice', Sands Expo
and Convention Centre, Marina Bay Sands, Singapore, 15-18 July 2014.

23)Kladou, S. Giannopoulos, A.A., Assiouras, |., and “Matching country destination image with tourism types”,
International Conference: Sustainability Challenges and Issues in Tourism 2013, Bogazigi University,
Istanbul, Turkey, 3—-5 October 2013.

24)Giannopoulos, A.A., Assiouras, |., and Kladou, S. “Matching tourism type and destination image perceptions
in a country context”, 42"EMAC (European Marketing Academy) conference, Istanbul Technical University,
Istanbul, Turkey, 4-7 June 2013.

25)Kladou, S., Assiouras, I., and Giannopoulos, A.A. “Tourism type and destination image perceptions in a
country context: a match/mismatch framework”, 42" Academy of Marketing Science Annual Conference,
Monterey Bay, California, USA, 15-19 May 2013.

26) Papastathopoulou, P., Piha, L.P., Avlonitis, G.J., Andronikidis, A., and Giannopoulos, A.A. “Toward a Cause-
Related Marketing Model: a case study approach”, COBEREN conference (Consumer Behaviour Erasmus
Network), Nicosia, Cyprus, 5-8 June 2012.

27)Piha, L.P., Giannopoulos, A.A., Avlonitis, G.J., Papastathopoulou, P., and Pappa, E., “Exploring the
Destination Branding Effectiveness: some Preliminary Evidence”, 2nd Advances in Hospitality and Tourism
Marketing & Management Conference, Corfu, Greece, 31 May-3 June 2012.

28)Giannopoulos, A.A., Kladou, S., Mavragani, E., and Chytiri, A., “Measuring the Effectiveness of Destination
Brands: a Critical Approach”, 2nd Advances in Hospitality and Tourism Marketing & Management
Conference, Corfu, Greece, 31 May-3 June 2012.

29)Kladou, S., Giannopoulos, A.A.,Mavragani, E., and Chytiri, A., “Destination Branding and Relationship
Marketing: Achieving a competitive advantage through capitalizing on culture”, International Conference
on Tourism (ICOT 2012), Cyprus University of Technology, Crete, Greece, 23-26 May 2012.

30) Giannopoulos, A.A., Kladou, S., Mavragani, E., and Chytiri, A., “Building a sustainable competitive advantage
in times of crises: Capitalizing on culture, destination branding and relationship marketing”, Destination
Management and Branding in the Mediterranean Region: Sustainable Tourism in Times of Crises, Antalya,
Turkey, 19-21 April 2012.

31) Chytiri, A., Giannopoulos, A. A.,Kladou, S., and Mavragani, E., “Destination Branding Effectiveness - Looking
at the past and drawing the future”, The 2012 Athens Tourism Symposium (ATS), Laboratory of Research
and Tourism Satellite Accounts, Athens, Greece, 15-16 February 2012.

32)Giannopoulos, A. A,, Piha, P. L., and Avlonitis, G. J., “’Desti—-Nation Branding"’: what for? From the notions
of tourism and nation branding to an integrated framework”, The Berlin International Economics Congress
2011: An International Conference on the Future of Nation Branding, Tourism and International
Investments in a Globalized World & Cultural Diplomacy in the Global Economy), Berlin, Germany, 09-15
March 2011.

33)Giannopoulos, A. A., and Avlonitis, G. J., “From Hotel Marketing Implementation to Balanced Market
Orientation: Critical Insights from a Qualitative Research”, 2010 ICHRIE (International Council on Hotel,
Restaurant & Institutional Education), San Juan, Puerto Rico, USA, 28-31 July 2010.

34)Giannopoulos, A. A., Piha P. L., and Avlonitis, G. J., “Toward a successful Destination Brand: Qualitative
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Findings from the Hotel Sector”, 2010 ICHRIE, San Juan, Puerto Rico, USA, 28-31 July 2010.

35)Piha P. L., Giannopoulos, A. A., and Avlonitis, G. J., “Destination Branding: Qualitative Insights from the
Hotel Industry”, 39th EMAC (European Marketing Academy) conference, Copenhagen Business School,
Copenhagen, Denmark, 1-4 June 2010.

36) Giannopoulos, A. A., Piha P. L., and Avlonitis, G. J., “How can Branding Principles be transferred to the
Tourism Destination Context? An Exploratory Research”, Academy of Marketing SIG Colloquium on Brand,
Corporate Identity and Reputation, ESADE Business School, Barcelona, Spain, 9-11 April 2010.

37)Avlonitis, G. J., Giannopoulos, A. A., and Piha P. L., “'Desti-nation Branding': more than a term...”,The 2010
ATS: Current Trends in Tourism Management and Tourism Policy, Laboratory of Research & Tourism
Satellite Accounts, Athens, Greece, 10-11 February 2010.

38) Avlonitis, G. J., Piha P. L., and Giannopoulos, A. A., “'Desti-nation Branding': what does it stand for?”, 2nd
Biannual International Conference on Services Marketing (BIC), University of Macedonia, Aristotle
University of Thessaloniki, Greek Marketing Academy and University of Glasgow, Thessaloniki, Greece, 4-6
November 2009.

39)Giannopoulos, A. A., and Avlonitis, G. J., “Balanced Market Orientation: the Conceptualization, the Empirical
Validation and its Impact on Organizational Performance in the Hotel Sector”, 2nd BIC, University of
Macedonia, Aristotle University of Thessaloniki, Greek Marketing Academy and University of Glasgow,
Thessaloniki, Greece, 4-6 November 2009.

40) Giannopoulos, A. A., and Avlonitis, G. J., “The Conceptualization and Empirical Validation Of a Balanced
Market Orientation and its Impact on Organizational Performance in the Hotel Industry”, EMAC 22nd
Doctoral Colloquium, Audencia Nantes School of Management, Nantes, France, 24-26 May 2009.

41)Giannopoulos, A. A., and Avlonitis, G. J., “The Balanced Orientation in The Hospitality Industry: Exploring
The Linkages Between Internal Market Orientation, External Market Orientation and Organizational
Performance, in a Proposed Integrative Study”, 26th EuroCHRIE (European CHRIE) 2008 Congress, The
Emirates Academy of Hospitality Management, in academic association of Ecole Hoteliére de Lausanne,
Dubai, United Arab Emirates, 11-14 October 2008.

42)Giannopoulos, A. A., and Avlonitis, G. J., “Proposing the concept of balanced orientation in the hotel
industry: an exploration of the linkages between internal market orientation, external market orientation
and organizational performance”, TTRA (Travel&Tourism Research Association) Europe 2008 Conference,
Haaga-Helia University of Applied Sciences, Helsinki, Finland, 23-25 April 2008.

43)Giannopoulos, A. A., and Mavragani, E. P., “Traveling through the web: a comparative analysis of European
National Tourism Websites”, 2nd International Scientific Conference of the E-business forum (Travel,
Tourism and Hospitality), University of the Aegean, TEI of Thessaloniki and Greek Research Technology
Network, Athens, Greece, 14 March 2008.

44) Avlonitis, G. J., and Giannopoulos, A. A., “A triangular concept applied to the tourism industry: proposing an
integrative exploration of the linkages between internal market orientation, external market orientation and
organizational performance”, 1st BIC: Strategic Development in Services Marketing, University of Glasgow,
University of the Aegean & Greek Marketing Academy, Chios Island, Greece, 27-29 September 2007, p. 38.

45) Avlonitis, G. J., and Giannopoulos, A. A., “The triangular concept of internal market orientation, external
market orientation and organizational performance: a proposed integrative study applied to the tourism
industry”, 10th Toulon-Verona Conference: Excellence in Services, Aristotle University of Thessaloniki,

Thessaloniki, Greece, pp.3-4 September 2007, pp. 566-572.

Epyaotakn 2019 — ZRpepa
Eunelpia , , . . , , . .
Enikoupog Kadnyntig (Assistant Professor), Turjua Aloiknong Opyaviopwyv, Mapketvyk & ToupLopou,
AeBvég NMNavemotpo thg EAAGSo¢ [AsképBplog 2021 —Inuepal

ZuVToVLOTH G evotnTag “Alaxeipion Touplotikwv NMpooplopwy (AIT83) kot KaBnyntig-ZUpBoulog (néNog
ZEN) oto Mpoypappa Aoiknong Tonptopou (AIT), EAAnvikS Avolktd Navernotrpo [Mdaptiog 2022-3nuepal

A&lohoyntig eyyeypappévog oto Mntpwo tou EAIAEK (EAANVIKG 16pupa Epeuvag kat Kawvotopiag) [amnd
AgképBplo 2022 - uepal

EKnaSeuTi G eyyeypappévog oto Mntpwo tou KEAIBIM (Kévtpo At Biou MaBnong) tou EAAnvikol
AvoiktoU Navenotnpiov (EAM) [ard lovAlo 2022 - ZAuepa]
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ASaokwv elLearning, KEAIBIM, Owkovouiko Mavemniotipo ABnvwv (AZOEE) [Zentéupplog 2020 — Zrpepal |
Mavat{uevt kat Mapketvyk Touplopov [https://diaviou.aueb.gr/programs/102-programs-elearning/1766-
manatzment-marketingk-tourismoy-1000150]

EKMaSeUTA G eyyeypapévog oto Mntpwo tou EBvikou Kévtpou Anudoiag Aoiknong & Autodioiknong
EKAAA [am6 AsképuBplo 2019 - Inuepal

= ['VWOTIKO Avtikelpevo: Avamtuén, Emyelpnuatikotnta & Kawvotopia, Ztatiotikn, NeptBdiiov, Xwpotalio &
Aotikd MepBarlov

2015 -2021

Juvepyalopevog Kadnyntrg (Adjunct Lecturer), Tunua Aoiknong Opyaviopwyv, Mdapketvyk & Touplopou,
AeBvég Navemotpo thg EAAGdog [Mdtog 2020 —Xemtépupplog 2021]

= Aloiknon kat MdapketvykMNpooplopwv & Aloiknong Ynnpeowwv Ohogeviag kot ZevoSoxeLaKkwY AELTOUPYLWV
(Metamrtuylakd otn Aloiknon TouploTikwy Emxelprioswy kal Opyaviopwy — eapvo e€aunvo), Tourism
Management (MSc in Tourism & Hospitality Management—xeiuepwvé e€aunvo)

Ka@nyntng, College Year in Athens [Zentéufplog 2019 — Mdtog 2021]
= JuvSidaokaAia: Sustainable Futures - Cultural Heritage and Tourism Management

Enikoupog KaBnyntig otn Atoiknon Atebvoig Toupilopol kot Phogeviag, Turua Touplopol, Ohogeviag kat
ABAnong, Deree — Apepkaviko KoAAéylo EAAGSOG [ZemtépuBplog 2019 — OktwPpLog 2021]

= Autovopun Adaokahio: Marketing in Tourism & Hospitality, Strategic Issues in Tourism & Hospitality, Public
Relations & Crisis Management in Tourism & Hospitality, Destination Management & Marketing, Travel &
Transport

Juvepyalopevog Kadnyntrg (Adjunct Lecturer), Tunua OwkovouLkng kat Atoiknong Touplopou, Moveniotiuo
Awaiov [Oktwpplog 2018 - Zemtéupplog 2020]

= ToupLoTikd Mdapketivyk | Touplopog & Aeldpopog Avamtuén | Tumoloyieg & XapakTnploTtikd ToupLOTIKWY
Mpooplopwv | Eloaywyn otov Touplopo (xelnepvd e€aunvo)

= Touplopdg kot EAAnvikr) Owkovopia (gapvo e€aunvo)

Ka@nyntig-Zupupoulog (LéNog ZEM) oto MetarmtuyLako Aloiknong Touplotikwy Emixelprioewv, EAANVIKO
Avoikto Navemotripo [OktwPplog 2017 - Zentéufplog 2020]

Axkadnpaikog AteuBuvtrg Tunpatog Aoiknong ZevoSoxelakwy kot Touplotikwy Emixelprioewv otoBusiness
College of Athens, Plymouth University [AnpiAlog 2016 — loUviog 2019]

Juvepyalopevog Kadnyntrg (AdjunctLecturer) oto Touplotikd MAPKETIVYK, TR MAPKETLVYK Kal
Erkowvwviog, Owkovopiko Navemotiuio ABnvwv (AZOEE) [OktwPplog 2016 - lovviog 2018]

= MAPKETLVYK YTINPESLWVY (XELUEPVO €€apnvo) | TouploTikd MAPKETIVYK (eapvo e€apnvo)
Ka@nyntng oto Business College of Athens, Plymouth University [NoéuppLog 2015—lobviog 2019]
2013-2015

YnevBuvog Tupatog Mapketivyk & Emkowvwviag tou Corallia (EAAnvikr) NpwtoBoulia Texvohoykwy
JUVEPYATIKWY ZXNUOTIOUWV-EpeuvnTikd Kévipo ABnva)

2013 (lavoudproc — OKkTtwRpLoc)

Eniotnpovikog Zuvepyadtng tou Corallia (EAAnvikr MpwtoBoulia TexvoAoylkwV ZUVEPYATIKWY IXNUATIOUWV-
EpeuvnTikd Kévtpo ABnvay)

= JUMMETOXN otnV afloAdynon OLKoVOULKOU AVTIKELEVOU Kol 0TO ALOXELPLOTIKO Epyo Tou Turpatog Kpatikwy
EvioxUoswv oto mpoypappa €peuvag & avantuéng mi-cluster (Zuvepyatikog IxNUATIOUOG
MikponAektpovikng kat Navotexvohoyiog)

= Avamtuén oxedlou HAPKETLIVYK YLa TG UTTOSOUEG TWV KEVTPWYV Kavotoulag og ABrva kat Natpa
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2010-2013

Akadnpaikog Zuvepydtng Kat Aldaokwv oto Etriolo Oepvd IxoleioTouplopol / Tourism Summer School
(lvotitoUto Eupwpecoyelakwy Imoudwv/otpatnytkr cuvepyaoia pe Mavemotnpo Ipvpvng -Dokuz Eyliil
University), ZuOpvn-Toupkia 2011, OAvpunia-EANGSa 2012.

Evpwnaikn Enttponti—CORDIS (Epguva Kot Avarttuén): MENogtnGEmTponiGEUMELPOYVWHOVWY
(NpoypappatiknMNepiodog 2009-2013)

E§wtepkdg Zuvepydtng/Miotonontigeyyeypoppévog oto Mntpwo Aflodoyntwy tou Mopéa Alaxesiplong
Corallia-Movada Epguvntikol Kévtpou ABnva — Eupwraiko Tapelo Nepidepetakng Avamtuéng tng E.E. kot
EBvikol MNdpoy, EZMNA 2007-2013/EMAN Il (2007-2013)

OwoVouLKOG Epnelpoyvwpovag eyyeypappévog oto Mntpwo tou Qopéa Alaxeipiong EQENAE (Evdiapeoog
®Dopéag Emyelpnotakol Npoypdappatog Avtaywviotikotnta & Ermuyelpnuatikotnta), EXMNA 2007-
2013/EMAN 11 (2007-2013)

Zévog AvTamokpLtig (Zuvtaktiky Opada) otig Ekooelg “Turizm Aktiiel”, Toupkia
2007-2010

EAeyktriG OLKOVOLKOU AVTLKELHEVOU (EMITUXNAG UAOTIOINON 84 OLKOVOMLKWV EAEYXWV), TOUEQG ISLWTIKWY
‘Epywv, Kowwvia tng MAnpodopiag A.E. (Kt A.E.) — [’ Kowotiko NAaiclo Itnpéng

2002-2012
EMLOTNMOVIKOG ZuvepYATnG, TUNUOMApKeTIVYK&ETKowwviag, OkovoulkolNaveniotiuoABnvwy:

= JUMMETOXN oTtnV opdda untootApLENg tpoBoAng tou M.M.Z. MdapKetivyk & Emikowvwvia pe Négg
Texvoloyieg oto mAaiolo tng Huepidag: Philip Kotler, «Winning Marketing Strategies: How to compete and
win in the global marketplace», ABriva, EAAaSa (EkBeon Yrootnpiktwy & Xopnywv)

= EMLOTNHOVIKOG Zuvepyatng — ZuvtovioTtig Opadag, «Induction day» (full-time & part-timeveoelogpydpevol
doutntég Twv M.M.Z. Mdpketivyk & Emikowvwvia pe Négg Texvoloyieg kat Aloiknong AvBpwritvou Auvapikol
Ow/koU Mav/puiou ABnvwv), Ekmaud.Kévtpo ETE, Mudpada

= EMLOTNHOVIKOG ZuvepYyaTnG — Zuvtoviotig Opadag, «The Marketing Game» (npomrtuylakoi ¢pottntég tou
TUAMaTog MapKkeTvyk & Emkowvwviag OwkovoutkoU Mav/piouv ABnvwv)

= Eknaibevon epeuvnTikwv opadwv oto cuotnua CATI (Computer-Aided Telephone Interviewing)
2002 - 2004

Ka@nyntig MaAAkng Nwoooag os 8LwTtiko eknatdeutnplo Eévwy YAwoowv (MA. Makpuylavvn 1, Addvn)

JupBouAeutiki
Eunewpia /
EMULOTNHMOVIKEG
MeA£teg yia
Enyelprioetg /
Opyaviopoug

2002-2018

= Erasmus+“Skills on board — soft skills for professional skippers in a changing tourism industry”: uéAog
ouadag ouvtoviouol BCA pe ouppetoxn dopéwv and EAGda, Boulyapia, lomavia, Kpoatia

= Afjuog ApyouG-MuKnVW@V: EMLOTNOVIKOG ZUVEPYATNG 0TO £pyo ToupLoTikng Avamtuéng & MpoBoAng

= Afjuog MapKomoUAou: ETLoTnLoVIKOG ZUVEPYATNG 0To £pyo TouploTikig Avamtuéng & MpoBoArg

= Mé£Aog tnG opadag oteAéXwong tng tourismgeneris

= Consumer Behaviour Erasmus Network (COBEREN): M£Aog tng epguvntikng opddag tou OlMA, cuppetoxn
ota N.E. Epeuvag Ayopdg, cUMUETOXH otnv eBvikr avtutpoowrneia (ONA, Navemniotpo Makedoviag) otnv
3n Zuvavtnon tou Aktuou COBEREN, 2-4 Maptiou 2011, Bevetia, Itahia kat oto Zuvédplo tou COBEREN, 5-
8 louviou 2012(Aldpketa Epyou: 3 €tn)

= European Marketing Academy (EMAC): Zuppetoxn otnv opada Ste€aywyng 6teBvolg £peuvag OXETIKA e
TNV WKavomoinon Twv LEAWV Kal Kataypadr oTPATNYIKWY MPOTAcEwY, et MNpoedplag Kadnyntn k. I.
AuAwvitn - AthensLaboratoryofResearchinMarketing (A.L.A.R.M.)

= Tunua Mapketivyk & Emkowvwviag ONA: Zuppetoyn otnv opdada dte€aywyng €peuvag yla thv
ETOYYEAUATIKY) QITOKATAOTAON TWV 0o oltwy ToU TUAUOTOS
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= BETANETA.E.:Epguvag yLa Tov KAASO MPOKATAOKEVAOUEVNG SOUNONG & LKOWOMOoiNoNG MEAATWY
= EKO A.B.E.E.: Als€aywyn €pguvag yLa tov KAAdo netpeAaloeldwy

= Ynioupyeio Touplotikrg Avantuéng: Z0pBoulog Touptopou (Opasda Epyou: Vellum-OMA) yia to €pyo:
«Mapoxn Yrnpeowwv ITY yia to €pyo ‘Avamtuén kat Asttoupyia OAokAnpwuévou MAnpodoplakou
ZUOTAMATOG ZTPATNYLIKOU ZXeSLaopoU Tou TouploTikol Topéa: Aopudopog Aoyaplaoudg (A.A.T.) kat
Mapatnpntrplo Touplopol’» (Avabétouoa Apyn: Kowwvia Tng MAnpodopiag A.E. / Aldpkela Epyou: 27
uveg)

= Mepidépera Mehomovvrioov: Tuppetoxn othv Ouada Epyou (OMMA) yla Tov avoLkto Snpdoto SLaywviouo:
«Evépyeleg Hhektpovikng Touplotikng MpoPoAng Nepidépetag Mehomovvricou» (Mapoucioaon MNpdtacng
6/10/06, TpimoAn), ZUuPBoulog ToupLopol

= [PSEN E.M.E.:ZUUUETOXN OTNV £PEUVA YLA TNV ELKOVA TNG ETOLPLAG KAL TLG AVTIARYPELG KAL T OTACN TWV
Latpwy oe e€eldikeupéva {nTHaTa Tou KAAdou

= MORAX EKk600¢€LG: Ale€aywyr €pEUVAG YL TOV TPOTO EVNIEPWONG TWV OTEAEXWY OE OLK/KA Kall ETLY/KA
Béuarta & £épguvag Lkavomoinong avayvwotwy neplodikol «Emotnuovikd MApKeTvyK» (mapouoiacn
Marketing Expo 2006 South East Europe — Advertising Week 2006, 25-27/05/06)

= METAZAZ A.E. (Metaxas Diagnostics): Epsuva ayopdg Latpikol e€omALlopol
= APIVITAA.E.:Epsuva Lkavomoinong amo oepd mpoloviwy TG ETOLPELAS
= MOTOAYNAMIKH A.E. (Yamaha Motor Hellas): Epeuva wavomnoinong nehatwv

= E.I. BaAAwavatog A.B.E.E. (EVAL): Epeuva ayopdg yia tov KAado eldwv vautiiog (240 AlebBvég Nautikd
Jahovi ABnvwv, Mpwnv Avat. AepoAiuévag, EAANvikd)

Evpwnaikni
Apdon oto
mAaiolo
MoAltikwv yLa
v Emwotiun
& Epeuva

= Erasmus+ Mé£Aog tng OpyavwTtikrg & Ermiotnpovikig Emutponnig, “Tourism & Gamification: a Blended
Intensive Program for Erasmus Students”, Mavemnotnuiako Kévipo AteBvwv Npoypappdtwy Imoudwv,
MavemotnuioUmoAn O£punc, Alebvég Mavemotiuio tng EAAGdog, Oscoalovikn, EMGda, 09-13/10/2023
online & 16-20/10/2023 ¢uoikr mapouaia.

= MpookeKANUEVOG OANTHG otV ekdiAwon tng Eupwnaikrg Emttponig: "Digitalisation for the sustainable
growth of tourism” oto mAaiolo tng AleBvoug EkBeong Athens International Tourism Expo 2018 -
Giannopoulos, A. "Human-based workforce in a digital era - the new age tourism ambassadors: what, how
and wwwhy?", MetropolitanExpo, ABryva, EAAada, 07/12/2018.

= Enionpog eknpoownog eAANVIKAG aviinpoowneiag oto ouveédplo: "ERAMOBILITY - Researchers in Europe
without Barriers" — Toexwkn Mpoedpiak.E., Mpaya, Toeyia, 27-29/04/2009.

= Enionpog eknpoowmnog eAANVIKAG avTLMpoowneiag oto ouvedplo: “Young Researchers in Europe”
conference (“Jeunes Chercheurs en Europe”) — FTaAAwkrNpoedpiak.E., Rennes, MaAAio, 19-21/11/2008.

= Mpoowrikr cuvévteuén otov Athens International Radio(emionuog EevoyAwooog padlodpwvikog otabudg
Tou Arjpou ABnvaiwv — mpoypappa «Good Morning Athens») «OL Aldaktoptkég EZmoudég otnv EAAGSa Ka
n Evpwrnaikn npoomntiki», 27/03/2009.

= JUMMETOXN oTtnV EAANVIKA aviutpocwreia og Oépata Adaktopikwy Inoudwv, Epguvag Kat EmLoTiung
(European Charter for Researchers and a Code of Conduct for the Recruitment of Researchers) otnv
Evpwnaikn Emtpony) (mpoowrikr cuvévteuén lovAlog 2007).

= Enlonun ouvepyaoia pe to Eupwrnaikod ZuppBolAwo Y. Awdaktdpwy & Néwv Epeuvntwv (The European
Council of Doctoral Candidates and Junior Researchers - EURODOC) yia tov oxedlaoud & vhomoinon tng
Navevpwnaikng Epeuvag yia tThv Katdotaon twv Adaktoptkwyv Inoudwv otnv Eupwnn (eBviko onueio
enadng — EAnvikn Emotnuovikn Etatpia Yrodndiwv Adaktopwv), Noéuf. 2008 — Mdatog 2009.

Enionpog eKpAownog EAANVIKIG avitnpoowneiag oto Eupwnaiko ZupBouAilo Yrioynoiwv AlSaktopwv &
Néwv Epguvntwv (EURODOC) yia tnv nepiodo 2006-2007 & 2008-2009.
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AeBveig
AKOSNUAIKEG
ApaotnpLOTNTES
(Zepwvapia,
Juvédpla,
ETLOTNUOVIKA
Meplodika)

= M£AOG TNG EMLOTNHOVLIKAC eTttportrc, INOEK 2023 3° AleBvég Zuvédplo: Eknaidsuon, Epsuva, Kawotopia,
Néeg Texvoloyieg, Osopol kot Biwoipn Avamntuén, EAAnviké Ivotitouto Owovoutkwy tng Eknaibevong &
Al Blou MaBnong, tng Epeuvag kat Kawotopiag, HpdkAelo-Kpntn, EAAada, 7-10/09/2023.

= JUVTOVLOTNG (Session chair/moderator), ICOMEU 2023: Future pathways for educational ecosystems:
Disruptions and Continuities, AleBvég MNavenotiuio tng EAAASog, Osooalovikn, EAAGSa, 20-22/01/2023.

= MEAOG TNG EMLOTNUOVIKAG EMLTPOTIG & CUVTOVLOTHG (session chair/ moderator), ICOHEMA 2022: Current
trends in Strategic Health Management, Leadership and Business Intelligence, AleBvég Mavemniotr Lo tng
EAGSoc, Osooalovikn, EAAGSa, 18-20/03/2022.

= JuvtovLotrg (Session chair/moderator), ICOMEU 2022: Emerging trends in education: A fusion of
Pedagogy, Management, Robotics and STEAM, AleBvéc Mavemniotnuio tng EAMGSog, Osooahovikn, EANNGSa,
21-23/01/2022.

= Kputng ota eniotnpovikd neplodikd: Journal of Product & Brand Management (JPBM) & Journal of
Tourism, Heritage & Services Marketing.

= Mélog Emotnpovikng & Opyavwtikig Emitpomnrg, TOURMAN 2021: 4th International Scientific
Conference: Restarting tourism, travel and hospitality: The day after, AleBvég Mavenotriuio tng EAAGSOC,
@eooalovikn, EAAAaSa, 21-23/05/2021.

= JUVTOVLOTNG (Session chair/moderator), TOURMAN 2019: 3rd International Scientific Conference:, travel
and hospitality at crossroads: The way ahead, AieBvég Naveniotrpo tng EAMGS0og, Oscoalovikn, EANGSQ,
24-27/10/2019.

= Yuvepyalduevog ELonyntnig, eyyeypappévog oto Mntpwo ELonyntwv/ZuviovioTwy EKMatbeuTikwy
Mpoypappdtwy tou Ivotitoutoutouuvdéopou EAAnvikwvTouplotikwy Emxelprioewyv INZETE

= AkaSnpaikog YrieuBuvog kat ALGAokwv oTo ekmaldeuTiko ogpvapto Tourism Perspectives & Tour Guiding
Services, Caritas Hellasoe cuvepyaoia pe tov Alebvi) Opyaviopé Metavaoteuong, ABrva, EAAada, 09/07-
02/08/2019 [https://caritas.gr/activities-gr/ekpaideytiko-seminario-ton-toyrismo-koinoniko-kentro-neoy-
kosmoy/&https://caritas.gr/activities-gr/ekpaideytiko-seminario-ton-toyrismo-koinoniko-kentro-neoy-

kosmoy/].

= Mévtopag OLAS WY VEAVIKNAG EMXELPNHATIKOTNTAC, 48WP0G¢ MapaBwvLog EMLXELPNUATIKWY LOEWV Kol
Kawotopiog eotlaopévwy otn yalalia avamtuén, 1st Chios Blue Hackathon 2018, Navenotrpo Awyaiou,
Xlog, EN\G6a, 15-16/05/2019.

= Mévtopag OLAS WY VEAVIKNAG EMXELPNHATIKOTNTAC, 48WP0G¢ MapaBwvLog EMLXELPNUATIKWY LOEWV Kol
Kawotopiog eotlaopévwy otn yoladia avamtuén, Blue Hackathon 2018, Epyaotriplo Aloiknong
Nautidlakwy kat Apevikwy Emyetprioewv (EAINAAE) Tuiuatog Nautidlag kal Emyelpnuatikwy Ynpeowwyv
(TNEY)& Information Management Lab (i4M Lab) Turipatog Mnxavikwv Owkovopiag kat Aloiknong (TMOA),
Navemotrpo Ayaiov os cuvepyaoia pe tn FORTHcrs, Euyevidelo 16pupa, ABrva, EAAGSa, 22-23/12/2018.

= JuvtovLoTn (Sessionchair/moderator), TOURMAN 2018: 2nd International Scientific Conference: In search
of excellence in tourism, travel and hospitality, ATEIOco/vikng, P6Sog, EAAGSa, 25-28/10/2018.

= MpookekAnUEVog oANTAG oTo cUVESPLO TNG opadag epyaciag toulMaveniotnpiov tou Shiraz (oe
ouvepyaoia pe to Owkovoulko KoAAéylo ABnvwv) yia thv Touplotiki Avantuén tng Nepipépeiag Fars,
Shiraz University, Shiraz, Ipav, 27/11-01/12/2017.

= MéAog Emotnuovikng Emtponiic 3rd Tourism Summer School (lvotitoUto Eupwpeooyelakwy Zmoudwy
IEMA/cuvepyaoia pe Nav/uozpdpvng - Dokuz Eyliil University) & Olympian Summer School 2012
(ouvepyaoia pe Navermotiuo Metpowwg), OAvpmia, EAMGSa, 27/07-02/08/2012.

= Mélog Emotnpovikng Enttponig ouvedpiou Destination Management & Branding in the Mediterranean
Region (Akdeniz University), AttdAela, Toupkia, 19-21/04/2012.

= Mélog Emuotnpovikng Enttponrig Zuvebpiou2nd Advances in Hospitality and Tourism Marketing & Mgmt
(ATEI Thessaloniki, Democritus University of Thrace, Washington State University, Research Institute for
Tourism of the Hellenic Chamber of Hoteliers), Képkupa, EAA@&a, 31/05-03/06/2012.
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= Méog Emotnpovikng Enttpontrig2nd Tourism Summer School (IEMA/akadnpaikn cuvepyaoia pe
Mavemotripo Iuvpvng -Dokuz Eyliil University), pbpvn, Toupkia, 11-16/09/2011.

= Kputg ota eniotnpovikd neplodika (ad hoc reviewer):International Journal of Hospitality Management,
International Journal of Tourism Policy & International Journal of Consumer Studies, International Journal
of Tourism Anthropology.

= Kputrig epyaciwy (ad-hocreviewer) yla dnuoacieuon mpaktikwyv cuvedpiou ICHRIE, HIMA.

= JUVTOVLOTNG (Session chair/moderator), 4th International Scientific Conference: Planning for the future,
Learning from the past: Contemporary Developments in Tourism, Travel & Hospitality,
MavemotiuoAyaiou, P66og, EAAGSa, 3-5/04/2009.

= JuvToVLOTNG (Session chair/moderator), 2nd International Scientific Conference of the E-business forum: E-
business in Travel, Tourism and Hospitality, Navenotiuo Awyalou, TEI Oeo/vikng kot EBvikd Alktuo
‘Epeuvag kal Texvoloyiag, ABrva, EAAGSa, 14/03/2008.

= JUVTOVLOTHG (Session chair/moderator, 2nd International Scientific Conference of the E-business forum: E-
business in Travel, Tourism and Hospitality, University of the Aegean, TEI of Thessaloniki and Greek
Research Technology Network, Athens, Greece, 14/03/2008.

ApBpa ctov
Toro,
MNapoucLAoeLg,
OMtAieg

= |6puTAG Kal ApXLouvtaktng tou the voyager voice [thevoyagervoice.com] [AskéuBplog 2015 —2ruepal]
= MéAog tn¢ Kpttikng Emutporig, Travel Marketing Awards 2024

= Mlavvonoulog A., NMpookekAnuévog OUANTAG oTo TIAVe «Ta vEa LOVTEAQ TOUPLOOU Kall Ol EVOAAAKTLKOL
vnolwTtikoi mpooplopoi», Etiolo Zuvédplo «EAANVIKOG Touplopog, pia EOvikn YnoBeon! Auvatdtnteg Ko
Mpoomntikégn, Athens Marriott Hotel, 5 AskepuBpiov 2023

= [Lavvomoulog A., Aldhe€n (ouhia & Slopydvwaon): «VisitEcoGreece: MApKeTVYK Kot OLKOTOUPLOUOGY,
ekdnAwon EAIAEK (EAAnVIKG 16pupa Epeuvag kat Katvotopiag kat AeOvég MNavenotripo tng EAAGdoc,
O¢épun-0ecoalovikn, EAAGSa, 20 OeBpouapiov 2023. [https://tinyurl.com/2s3aprnb].

= MLlavvonoulog A., AldAegn (mpookekAnuévog olAnTg): «Ymep-Touplopog: Control+Alt+Delete —
Aladpaotikdtnta Kot Buwoipotnta oe éva (véo) olkooVotnuar, ekdnAwaon EAIAEK (EAANVIKO 16pupa
‘Epeuvag kot Kawvotopiag: «Edpapproyn Tou HAPKETIVYK OTLG OLKOTOUPLOTIKEG EMLXELPAOELG», EBVIKO Kal
Kamodiotplakd Mavenotiuio ABnvwy - Aplototédeto Mavemotiuio Oscoalovikng, Mouoeio lotoplag,
MAdka-ABrva, EAAGSa, 12 lavouapiov 2023. [https://hub.uoa.gr/the-application-of-marketing-in-
ecotourism-businesses-review/?fbclid=IwAR36FpgGbGHYVQFEioXh0fGMaNuDVMTHR9-
8m5InvmJtLuaBM9s rKyyBHc]

= MLlavvonoulog A., AldAegn (mpookekAnuévog olAntrg): "The voyager voice: 61adpacn Kat cuv-dnpioupyia
OTOV TIOYKOOLLLO TOUPLOTLKO XAPTH - 0 pOAOG TwV blog 0to olkooUoTnpa TOUPLOUOU Kat TaEldiwv",
Navemotripo NeamoAig Nagou, Nadog, Kumpog, 22 NosuBpiov 2021.

= [Llavvonoulog A., tpookekAnuévog oto mavel opAntwy Virtual Lecture Series: "Culture as a Driver for
Growth" pe tn cuppeToxn Twv K.K. MatpopavwAdkn (Yeun. MoAtiopot) kat Elaine Papoulias (Executive
Director of Center for European Studies at Harvard University), College Year in Athens, online petadoon,
21 Antpliou 2021. [https://www.youtube.com/watch?v=2AsUVieSc58]

= [Lavvomoulog A., ekmaldeutiko oeptvaplo: ""Co-creation in Learning and Teaching", Center for Teaching
and Learning — Apeptkavikd KoAAéyio EANGSog, onlinepetadoon, 18 Maptiou 2021.

= [LavvOmouAog A., eKTTALSEUTLKO OepLVAPLO: "TouPLoUOG&IMOALTIONOG: éva (VED;) olkooUotnua", EAANVIKO
lvotitovto MoAtiotikng AutAwpartiag, onlinepetddoon, 30 lavouapiov 2021.

= NpookeKANKEVOG OUANTHG OTO KEVIPKO SelTio E16CEWV Tou TNAEOMTIKOU oTa®pou TV100(snionpo
Anpotikn ThAedpaon Osooalovikng, 11 louviou 2016.
[https://www.facebook.com/tv100thessaloniki/videos/256145585641404, 35:30°]

= [Llavvonoulog A., cuppetoxn o mavel (webcast) pe titho: "O moAttiopdg kot n aswdopia wg Baactkol
TuAwveg tou EAAnvikoU TouploTtikot Owoouotiuatog”, EAANViko Ivotitouto MoAttiotikig AumAwpartiog,
{wvtavn petadoon online, 22 Mailou 2020.
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= MLlavvonoulog A., AldAegn (mpookekAnuévog olAntng): "Biwaotpdtnta & Enuttwoelg tou Touptlopol”,
AeOvég MNaveruotipo TG EAAASog, Osooahovikn, EANGda, 14 Maiou 2020.

= [Lavvonoulog A.,apBpo: «Touplopog &COVID-19 pe to BAéppa oto péAlov», Kabnuepivn, Tetdptn 29
Maiou 2020 [https://www.kathimerini.gr/1076022/article/epikairothta/ellada/toyrismos--covid-19-me-to-
vlemma-sto-mellon]

= [Llavvonoulog A, "Tvwpodotnon 3 - MW Umopel VoL aVTLLETWITLOTEL TO pyacLako ayxog", MeAétn
Mepintwong og BBAio: Bakdda M., NikoAdou |. "Opyavworakn Wuxoloyia & fupnepipopd”, 2n £kSoon,
Rosili, ABriva, 2019, oe).267.

= [Lavvomoulog A.,ouvévteugn yla to adpLépwpa: «H ABriva otov aoteplopd twv boutique hotels,
KaBnuepwn — «K», Kuplakn 23 louviou 2019, ogl. 12 (AbLépwpa: Boutique Hotels)
[https://www.kathimerini.gr/1030151/gallery/periodiko-k/reportaz/h-a8hna-ston-asterismo-twn-boutique-
hotels]

= MLlavvomoulog A., tpookekAnuévog olANTAG (tavel): “Boutique Hotels: a world trend & a new approach in
hospitality", The Architect Show 2019, Helexpo, Mapouat - ABrjva, EAANada, 5 Maiou2019
[https://vimeo.com/335576781?fbclid=IwAR2g1PXrF7ziwYwY wBKfgUb8m9hzlw xICxoEitjGPp2jxMI7CtegB
F6tY].

= [Llavvomoulog A., elorjynon Katomy mpookAnong: “H otyuntng aAnBeLag yla T unnpecieg touplopol &
d\ogeviag: and ta mopdnova oTLg AVeKTIUNTEGEUTELPLEG save as...”, ZXoAeio Touplopou onTour, Afjpvoc,
EA\GSa, 20-21 Anpidiou 2019 [https://www.youtube.com/watch?v=7NzliobMGe0, 6:13:30°].

= [Lavvomoulog A., Lofynon KATomw mpookAnong: “H otlypntng aAnBeLog yLa Tig Unnpecieg Touplopol &
d\oeviag: amo Ta MopAnova OTIG AVEKTIUNTEG EUTIELPLEG save as...”, ZXoAeio Touplopol on Tour, Xiog,
EAAGSa, 27-28 Maptiou 2019.

= MLlavvonoulog A.,cuvévteuén: «Ta "kKAelSLd" yia to péAAov - Me SiaBatrplo t yvwon», H KaBnueptvi -
Tagidwa, Kuplakn 16 ZemtepBpiou 2018, oel. 36-37 (AdLépwpua: Touplotikr Ekmaideuon).

= [Lavvomoulog A.,cuvévteugn: «OL omoudég oto BCA elodyouv To 95% twv dpoLtntwy oTnv ayopd epyaciog,
Touplotikr) Ayopad, Teuxog 277, Mdiog - loUviog - louAlog 2018, oeA. 51 (AdLépwpa: TOUPLOTIKEG TXOAEC).

= [Llavvonoulog A.,mpookekANUEVOG OpANTAG (rdvel): “H Owkovopia tng Ohogeviag: Metatpénovrag Tig
Avaykec oe Eukalpieg", Academy by Aldemar, Aldemar Resorts, Aldemar Olympian Village, EAAd6a, 19
Moaitou 2018

= [Lavvomnoulog A., eloriynon katomv npockAnong: “Hospitalityiseverywhere: Ag éavacuotnBolpe”, 70
ZxoAeio TouplopoV, Kahapdrta, EAAGSa, 20-22 NoepBpiouv 2017

= SKAT ZUVEVTEUEN YLa TLG TOUPLOTIKES OTIOUSEG KAl Tapousiacn Tou THARATOG ALoiknong ZeVoSoXELaKwY Kat
Touplotikwv Emiyelpfioewv, BCA otnv Ekmopnh «Zfpepa» otov TNAEomTiko otaduo KAl 28 TentepBpiou
2017 [https://www.youtube.com/watch?v=gL5jSpVNmMnM, 40:22’]

= The PlaceBrand Observer, literature review article: “Brands and Branding: Definition, Concepts, Theory -
featuring Simon Anholt Robert Govers Roger Pride Philip Kotler Antonios Giannopoulos Jeremy Hildreth”,
http://placebrandobserver.com/theory/brands-and-branding/ [6nuooieuon-npoonéhacn: 02/08/2017].

= [Llavvonoulog A., elorjynon Katomy mpookAnong: “Desti-nation branding: #OMG from Storytelling to
Storydoing”, 20 ZxoAeioToupilopol, NaumAlo, EAAGSa, 20 Maptiou 2017

= [Llavvomoulog A., elofjynon Katomw npookAnong: “Brand Storytelling: a new era for Hospitality and
Tourism”, International Hellenic University, Osoocahovikn, EN\a&a, 23 lavouapiouv 2017

= NpookekAnpEVOG cUVOUIANTHG oToV padlodwvikd otabuod FM100 (emtionpo Anpotikd Padodpwvo
Oeooalovikng — ekrounr Check-In) pe Bépa «Enwvupol npooplopoi &rebrandingdestinations», 19
Noeguppiov 2016

= [Lavvomnoulog A., tpookekAnUEVog opAnTrG (avel): “Desti-nationBranding: WhatFor?”, Philoxenia Expo &
Conference, Osooalovikn, EAAada, 18 NospBpiov 2016

= [LavvOmoUAogA., €lorynon Katomy mpookAnong: “From Act In Space to Marketing Space: How To's for
Kickstarter Marketing Action”, si-Cluster Accelerator, ABr\va, EAAGda, 8 NogpBpiou 2016
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= The Place Brand Observer, interview: “Antonios Giannopoulos on Destination Branding, Tourism and
Innovation”, http://placebrandobserver.com/interview-antonios-giannopoulos/ [6nuocicuon-npoonélaon:
03/11/2016].

= Crikos, interview: “Dr. Antonios Giannopoulos: A great professor, a true guide and a beautiful person!”,
http://crikos.com/dr-antonios-giannopoulos-a-great-professor-a-true-guide-and-a-beautiful-
person[&nuocieuon-nipoonéhacn: 15/07/2016].

= [Lavvomnoulog A, «Avtietwriion Epyaotakol Ayxoug», HR Case Study Series, Metarmtuxiako Mpoypappa
Irnoudwv otn Aloiknon AvBpwrivou Auvaptkol, Olkovoutko Mavemiotipio ABnvwy, 20 tevxog, Matog 2016,
https://www.aueb.gr/el/content/hr-case-study-series[dnuooiceuon-npoonéhacn: 01/06/2016].

= Mlavvonoulog A., Qwka T., «Corallia: emuyelpnuatikotnta péca oo to gaming», Grekamag,
https://greka.lifo.gr/features/reportage/corallia-epichirimatikotita-mesa-apo-gaming/ [6nuocicuon-
npoomnéhaon: 02/01/2015].

= [Lavvonoulog A., mtapouciacn otn Stopydvwon Start-Up Safari Athens 2014 [AT: Zaddpt veoduoug
ETUXELPNUOTIKOTNTOG Kot Kavotoputag pe odnyo to Coralliahttp://www.fortunegreece.com/article/corallia-
safari-neofious-epichirimatikotitas-ke-kenotomias/ &npooicuon-npoonéhaocn: 24/11/2014].

= Giannopoulos A., mapouciacn: “Innovationand Entrepreneurship: the future in the hands of the Start-ups”,
Capital & Vision 2014: Innovation and Entrepreneurship: The Next Step, Athens, Greece, 1 November 2014.

= Mlavvomnoulog A., «O pohog Tng Ekmaideuong eivat kaBoploTikog yia tn Stapdpdwaon evog kKAipatog mou
EVIOXVEL TNV EMLXElPNMATIKOTNTO», eduadvisor.gr, Malog 2014
http://www.eduadvisor.gr/index.php/sinentefxeis-more/10117-antonis-giannopoylos-o-rolos-tis-
ekpaideysis-einai-kathoristikos-gia-ti-diamorfosi-enos-klimatos-poy-enisxyei-tin-epixeirimatikotita
[6nuooicuon-npoonélaon: 12/05/2014].

= Juvévteuén otovAthens International Radio (emionpog EevoyAwooog padlodwvikdg otabuog A. ABnvaiwv —
Tipoypappa «Mwa Mépa atnv ABrivar) yla tnv kawvotopia“Innovation Designed in Greece”, tnv
ETUXELPNUATIKOTNTA KAl TNV aglomoinon twv clusters, 27/04/2014.

= Mlavvonoulog A. kat KAadou 2., «H 8€on tng EANGSag oe BaAkavia, N.A. Eupwrin & E.E.: NoblesseOblige!»,
Emiotnpovikoe Mapketvyk, Teuxog 96, ZemtépuPplog 2012, oel. 37-41 (Adtépwpa: 77" AEO — H EAAGSa kat 0
ONUEPWVOG pOAog tng oe N.A. Eupwrn kat BaAkavia).

= MpookekANUEvog AKOSNUAKOG OANTHG 0To TUAUA MApPKeTVYK & ETiikowvwviag Tou OLKovVouLKoU
Mavemotnuiou ABnvwv (ALGAeEN: MOALTLOTIKOG KoL OpnoKeUTIKO Touplopog, Madnua: Mapketvyk Mn
Kepdookomikwv Opyaviopwy, Atddokouoa: Ap. MoAiva NanactabonovAou, 3 Maiou 2012)

= GiannopoulosA., Qwtoypadikn Empéleia ApBpwv, ToupkLko Tagdlwtikd neplodikd Memlekent, lovALoc-
TemtéuPplog 2011 (ouvepyaoia Toupkiko Npoeveio KwvotavtivounoAng).

= Zouvn . kat MNavvomoulog A., «Apdoel kat Kawvotopieg Made In Greece, Touplotikd MApKeTIvYK &
MoAttiotikn AutAwpatia: E pur si muove...», ERlotnoviké Mapketivyk, Teuxog 85, ZemtéuPplog 2011, oel.
68-70 (AdLépwpa: Kawotopio & E€wotpédeta: H Artdvtnon otnv kpion).

= Giannopoulos A., “Pas de Touristes ici: Burgundy goes toward a no tourists destination brand”, TravelMole
http://www.travelmole.com/stories/1148673.php [6nuocicuon-npoonéhaon: 26/07/2011].

= Giannopoulos A., “ITB 2011: In Tourism & Beyond”, Turizm Aktiiel, 14(87), May 2011, p.18.

= Giannopoulos A., “Greek Tourism Sector: Threats and Opportunities”, Turizm Aktiiel, [Snpocieuon-
npoomnélaon: 12/06/2010].

= AuAwvitng I. kat Mavvonoulog A., «Touplopdg otnv EAAada: Tpévo ue Aiyoug emuPBateg», TAZEIZ 2010, H
EAAnvikr) Owovopia (Meplodwké Emhoyn), ogh. 176-179.

= [tavvonoulog A., mapouciaon: “Transforming Travel into Science: Following the path of a PhD Research
on the Greek Hotel Map”, Classical Hotels, mini MBA training programme for Hotel Managers, Abrva,
EMada, 17-18/03/2010.

= Giannopoulos A., “It’s all about tourism: Adopting an interregional perspective”, Turizm Aktiiel,
[6nuocicuon-npoonélaon: 27/02/2010].

LinkedIn | ResearchGate | Academia | IHU Personal Webpage



http://gr.linkedin.com/in/antoniosgiannopoulos
http://www.researchgate.net/profile/Antonios_Giannopoulos
http://aueb.academia.edu/AntoniosGiannopoulos
http://ommt.ihu.gr/en/the-department/staff/faculty/antonios-giannopoulos/
http://placebrandobserver.com/interview-antonios-giannopoulos/
http://crikos.com/dr-antonios-giannopoulos-a-great-professor-a-true-guide-and-a-beautiful-person
http://crikos.com/dr-antonios-giannopoulos-a-great-professor-a-true-guide-and-a-beautiful-person
https://www.aueb.gr/el/content/hr-case-study-series
https://greka.lifo.gr/features/reportage/corallia-epichirimatikotita-mesa-apo-gaming/
http://www.fortunegreece.com/article/corallia-safari-neofious-epichirimatikotitas-ke-kenotomias/
http://www.fortunegreece.com/article/corallia-safari-neofious-epichirimatikotitas-ke-kenotomias/
http://www.eduadvisor.gr/index.php/sinentefxeis-more/10117-antonis-giannopoylos-o-rolos-tis-ekpaideysis-einai-kathoristikos-gia-ti-diamorfosi-enos-klimatos-poy-enisxyei-tin-epixeirimatikotita
http://www.eduadvisor.gr/index.php/sinentefxeis-more/10117-antonis-giannopoylos-o-rolos-tis-ekpaideysis-einai-kathoristikos-gia-ti-diamorfosi-enos-klimatos-poy-enisxyei-tin-epixeirimatikotita
http://www.travelmole.com/stories/1148673.php

= Giannopoulos A. and Piha L., «Living the EDEN Experience - EDEN Doctoral Seminar on Research Methods in
Marketing, Brussels, June 15-19, 2009», Eupwnaikf Akadnuia Mapketivyk (EMAC) Chronicle, No.6,
Oktwpplog 2009, oeA. 29-30.

= MLlavvonoulog A., mapouaiaon: “A new era in Hospitality Marketing: Cases and Experiences from a Ph.D.
Research”, Grace Hotels Group 2nd Annual Seminar, ABriva, EAAada, 13/01/2009.

= MIAxa A. kat Mavvonoulog A., mapoucioon: «Anodottot tou TuRuatog MApPKeTIVYK Kot ETiikowvwviag: pia
GAAN TopEia META TG OMOUSEG...» , «ETkolvwvwvtag pe Thv Kowwviay, Tuiua MAapketvyk &
Enkowwviag, Owov. Mav/uo ABnvwy, ABrva, EAAada, 4/06/2009.

= Mlavvomoulog A. kat MNAxa A., mapoucioon: «Aldaktopkég Enoudég: EAAada &Eupwmnaikog Xwpog
‘Epeuvag, “Katt cupPaivel ekel é€w...!"» / mapouciaon BLBAiou «Eupwrn kat Matdeia: O Evpwmnaikdg Xwpog
Avwratng Ekmaibeuong» Ap. . Acdepakn, ApdBgatpo «Meydpou Alokntol O. Kapatlda» EOVIKNAG
Tpanelog EAAGdog, ABrva, EAAGSa, 31/03/2009.

Juvévteuén otnv «KaBnuepvi tng Kupltakngn& dnuoocieuon TuAMatog authg - apbpo: «Itn Alota
avopovng 3.500 dtdaktopkd», ap. dpUAAou 27.125, £tog 900, 15/03/2009, oe. 31.

George Avlonitis (co-authors: Antonios Giannopoulos, Constantinos Lionakis and Lamprini Piha), «Assessing
the views and perceptions of EMAC members», Eupwrnaik Akadnpia Mdapketivyk (European Marketing
Academy-EMAC) Chronicle, No.3, Mawog 2008, oeA. 4-7.

AuvAwvitng I. kat 6/ A., «H xapagn Ztpatnykng MApKeTLVyK yia tov EAANVikd Touplopod wg éva AlatnproLpo
AvtaywvioTiko MAsovéktnuar, Emotnpovike Mapketivyk, TEuxog 49, Mdlog 2008, ogh. 72-74 (EWSkn
‘EkSoon: Touplopog: 2Toxog oL EUmopeg Ayopég).

Mavvomnoulog A., «Touptotikd Who is Who: Mpoowrnikdtnteg tov EAANVikoU Touplopol», evotnTeg:
Emiotrpoveg — KaBnyntég — Epeuvntég kat Touplotikoi Zuyypadeis, Ekdoteg & Noyotéxveg, Ekdooelg Travel
Media Applications, 2008.

Mavvomoulog A. kat Maupayavn E., «Ta€ldeUovtag ELKOVIKA... aTn cUYXPOVN TOUPLOTLKN Tipaypatikotnta: H
TeplMTWOon ENONUWY LOTOOEALS WV TOUPLOTIKWY POOPLOMWY TG Eupwring», TravelDailyNews [6nuocieuon-
npoomnélaon: 11/04/2008].

Mavvomnoulog A. kat NanactabomnovAou M., «OL TPOOMTKEG Lag eSLKNAG Lopdr TOUPLoUOU WG
npocododopo nedio dpaong: n mepintwon Tou MoALTLOTIKOU-OpNoKeUTIKOU TOUPLOOU-CUYXPOVES TACELS &
KaAEG TPOKTIKES, OpAla otnv ekdnAwon tng NopapxLtakig Atoiknong Awdekavioou Kat tov Evepyetakol
pageiov N.Awdekavioou A.E. — «Zta Brpata tou AntoctoAou MavAou» (INTERREGII ARCHIMED
“Mediterranean Cultural Network of cities - stations of the Apostle Paul missionary path”), Aktaiov-Pé6og,
3/03/2008.

AuvAwvitng I. kat Mavvomoulog A., «TOupLOTIKO MAPKETLVYK KOl AVTOYWVLOTIKOTNTA: N avAayKn Avamtuéng
Kat Zuvimapéng Eowtepikou kat E€wtepikol MpooavatoAlopol twy Emxelproswv», EMOTNLOVIKO
Mapketvyk, Téuxog 38, Mdatog 2007, ogh. 60-61 (ElSwkn Exdoon: Touplopog: otnv Mpwtn Fpoppn Tng
Avamntuéng).

AuvAwvitng I. kat Mavvomoulog A., MnAidou P., «Epguva, Owkovopkd Mavemotiuo ABnvwy, ALARM,
‘EMLotnpovikd MapkeTvyk: Mwg to aflodoyolv oL avayvwoTeg Tou’», EMoTnHoviKe MApKeTivyk, Teuxocg 28,
loUviog 2006, oeh.57-60 (avadnuootevoslg: Tevxn 29, 30, 31, 32, 33, 34).

AuvAwvitng I. kat Mavvonoulog A., «ToupLoTikO MAPKETLIVYK LE CUYKPOTNEVO OXESLO» KO «ZUYKPOTNUEVO
OX€610 UAPKETLVYK YLOL TO TOUPLOTIKO TTPOLOV UaG: OL KATEUBUVOELG TNG MOALTIKAG tpowBnong», H
Navtepmnopikr (€vBeto EXECUTIVE), ap. pUANou 22.772, £10¢ 810, Asutépa7 Maptiou 2005, oel. B1-B2.

Mavvomoulog A., «Taflbelovtag...», TafLdLwtiko NMepLodiko Voyager, TeUxog 27, OktwRplog-NoépPplog
2005, oeA. 12.
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ZUMMETOXN OF
ETULOTNUOVIKA
Ivotitouta,
Opyavicpolg &
Aebvn Aiktua

= Research, Technology & Innovation Network (The American College of Greece): 16putikd MéAog Tou
Awktuou Epeuvag, Texvoloylag kat Kawvotopiag RTIN 2021

= Center of Excellence for Sustainability (The American College of Greece): MéAog tou Akadnuaikol
JupBouliou 2020-2021

= International Tourism and Hospitality Management Society (The American College of Greece):
Akadnuaikog upuBoAog (ouvepyaoia pe To AlolknTikd ZupPBouAlo) 2020-2021

= International Federation for Information Technologies and Travel & Tourism (IFITT):
MéAogtovAlokntikouZupBouAiou - Academic Coordinator at the Greek Chapter (IFITT Greece) 2018-2019

= MéAog tou AteBvoug AwktUou Epeuvntikig kot Akadnpaikig Kowotntog oto xwpo tou Touptopou: Tourism
Research Information Network (TRINET)

= Suppetoxn otn Aebvr) Epguvntikn Kowdtnta: Centre International de Recherches et d'Etudes Touristiques
(CIRET)

= MéAoc¢ tn¢ Evpwrnaiking Akadnuiog Mdapketvyk (EMAC)

= MéAog tng EAAnvikig Akadnpiag Mapketivyk (EAAM)

= MéAog nAektpovikou Siktuou MaAAKAG Akadnuiog Mdapketvyk (AFMnet)

= MéAog tng Opyavwtikng Emttpornig tou Siktuou OpenTourism tng TOUPLOTLKAG KOWVOTNTOG

EAAnvikr) Emiotnpovikni Etatpia Yroynoiwv Adaktopwv (EA.Em.ET.Y.A.): EKAeyuévog Mpoedpog yla thv
nieplodo 2007-2009, EkAeypévog Mpappatéag yia thv nepiodo 2005-2007
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